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ICONS USED TO IDENTIFY THE 
DIRECTION OF ANYTOWN 

COMMUNITY TRENDS 
 

Positive or 
Advancing Trend 

Negative or 
Declining Trend 

Trend That is 
Neither Positive or 
Negative 
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TrendPoints 
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Changing Demographics Will 
Continue to Shape the System’s 
Future Direction and Focus  

The Aging Population Will Stress the 
System  

Increasing Diversity Means Changing 
Patient Needs 

Chronic Care Needs Will Increase 

TrendPoints 
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The Anytown Community Market 
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The Anytown Community Market 

Demographic Trends 

Anytown Community Hospital 
Service Area 

Characteristics of the Anytown 
Community Population 

Age Trends in the Anytown Community 
Market 

CHART 3.1 
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Race and Ethnicity

Gender 

Household Size 

Income 

CHART 3.2 
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Strategic Issues:  
The Leadership View 
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The Anytown Community Vision
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The Leadership View 
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Financial and  
Operating Trends 
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Financial and Operating Trends 
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CHART 5.1 

Balance Sheet Trends 

2005 2006 2007 2008 2009

Unrestricted Cash and Investments $4,084,509 $3,963,745 $4,962,679 $4,927,574 $9,044,449 

Restricted Cash and Investments $4,743,541 $4,792,120 $5,394,215 $7,320,447 $6,316,560 

Net Fixed Assets $34,369,365 $35,809,697 $34,274,989 $35,577,351 $37,888,624 

Long-Term Debt $23,871,923 $23,553,461 $21,875,388 $31,402,711 $32,074,677 

Unrestricted Fund Balance $17,128,909 $17,435,709 $1,989,617 $13,075,398 $19,491,754 
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CHART 5.9 

Free Operating Cash Flow to Revenue 

2005 2006 2007 2008 2009

CMH -5.9 -4.4 1.6 -2.3 3.0

100-199 Beds 1.6 0.6 1.0 1.6

Revenues $100 - $150 mil. 1.8 0.5 1.2 0.9
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Profitability Ratios 

Financial Indicators 

2005 2006 2007 2008 2009

CMH 0.2% -2.3% 0.1% -3.5% 3.4%

100-199 Beds 4.3% 4.0% 4.2% 2.2%

Revenues $100 - $150 mil. 4.2% 3.8% 4.5% 2.1%
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Service Analyses 
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Information Resources 


